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2006 Year-End Shipment Statistics
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Manufacturers' Unit Shipments and Retail Dollar Val ~ ue
(In Millions, net after returns)
Physical
1996 1997 1998 1999 2000 2001 2002 ly;&':g’:(gf 2003 W;&;‘z’;gf 2004 ly;&';g’:(gf 2005 ‘ﬁ&jﬁ“ﬁ 2006 W;&:g’:ﬁg
(Units Shipped) ool 7788 753.1 847.0 938.9 9425 881.9 803.3 8.9% 746.0 71% 767.0 2.8% 705.4 8.0% 614.9 12.8%
(Dollar Value) 9,934.7 | 9,915.1 | 11,416.0 | 12,816.3 | 13,214.5 | 12,909.4 | 12,044.1 -6.7%| 11,232.9 6.7%| 114465 1.9%| 10,520.2 -8.1%| 9,162.9 -12.9%
usic Video 2 16.9 186 27.2 198 18.2 177 14.7 17.2% 19.9 35.2% 32.8 65.0% 33.8 3.2% 23.1 31.8%
236.1 323.9 508.0 376.7 281.9 329.2 288.4 -12.4% 399.9 38.7% 607.2 51.8% 602.2 -0.8% 451.0 -25.1%
other (Alb S 2282 1753 161.9 1265 78.2 476 333 ~30.0% 205 -38.4% 77 62.3% 4.4 22.7% 17 61.6%
er (Abums) "4 9421 | 1556.0 | 1453.9| 1,093.4 653.7 396.8 238.8 -39.8% 164.2 -31.2% 66.1 -59.8% 48.5 26.7% 22.1 -54.5%
_ 1132 116.4 87.8 75.4 40.3 213 8.4 ~60.6% 121 43.9% 6.6 ~45.0% 50 24.4% 2.9 41.4%
Other (Singles) 420.9 441.8 333.3 298.3 173.6 1055 42.9 -59.3% 57.4 33.9% 34.9 -39.3% 24.2 -30.6% 15.4 -36.3%
Total Units | 1137.2 | 1063.4| 11239 | 11606| 10792 968.5 859.7 11.2% 798.4 7.1% 814.1 2.0% 748.7 8.0% 642.6 14.2%
Total Value | 12533.8| 12236.8| 13711.2| 14584.7| 14323.7| 13740.9 12614.2 -8.2%| 11854.4 6.0%| 121547 2.5%| 11195.0 7.9%| 96514 -13.8%
Total Retail Units 850.0 869.7 7886 | 7331 675.7 7.8% 658.2 2.6% 687.0 4.4% 634.8 7.6% 553.2 12.8%
Total Retail Value | 12,165.4 | 13,048.0 | 12,705.0 | 12,388.8 | 11,549.0 -6.8%| 11,053.4 -4.3%| 11,423.0 3.3%| 104775 -8.3%| 90525 -13.6%
Digital
bownload Sinale - - - - - - - - - - 139.4 N/A 366.9 163.3% 586.4 59.8%
9 - - - - - - - - - - 138.0 N/A 363.3 163.3% 580.6 59.8%
Download Album - - - - - - - - - - 4.6 N/A 136 198.5% 276 103.3%
- - - - - - - - - - 455 N/A 135.7 198.5% 275.9 103.3%
e - - - - - - - - - - - - 0.7 N/A 14 89.5%
0s - - - - - - - - - - - - 1.0 N/A 1.9 96.2%
o - - - - - - - - - - - - 19 N/A 9.9 434.3%
Music Video ; ; ; ; ; ; ; ; ; ; ; ; 3.7 N/A 19.7 434.2%
Total Units - - - - - - - - - 1439 N/A 383.1 166.2% 625.3 63.2%
Total Value - - - - - - - - - 183.4 N/A 503.6 174.5% 878.0 74.4%
Mobile ® - - - - - - - - - - - - 170.0 N/A 315.3 85.5%
ootie - - - - - - - - - - - - 4216 N/A 774.5 83.7%
Subscrintion ” - - - - - - - - - - - - 13 N/A 17 27.6%
ubscription - - - - - - - - - - - - 149.2 N/A|  206.2 38.2%
Total Digital & Physical
Total Units |  1,137.2] 1,063.4] 1,1239] 1,160.6] 1,079.2 968.5 859.7 11.2% 798.4 7.1% 958.0 20.0%| 1,301.8 35.9%| 1,583.2 21.6%
Total Value | 12,533.8 | 12,236.8 | 13,711.2 | 14,584.7 | 14,323.7| 13,740.9] 12,614.2 -8.2%| 11,854.4 -6.0%| 12,338.1 41%| 12,269.5 -0.6%| 11,5102 -6.2%

Retail value is value of shipments at recommended or estimated list price

! Includes DualDisc
2 Includes DVD Video

% Includes Cassette, LP/EP, DVD Audio, and SACD
“ Includes CD Single, Cassette Single, and Vinyl Single

® Includes Singles and Albums

®Includes Master Ringtunes, Ringbacks, Music Videos, Full Length Downloads, and Other Mobile

"Weighted Annual Average

8 Units total includes both albums and singles, and does not include subscriptions. If digital singles counted as only 1/10th of an album, units in 2006 were 8.6% greater than 2005

Permission to cite or copy these statistics is hereby granted, as long as proper
attribution is given to the Recording Industry Association of America.




